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2. Do you read postings on the following for company or business 

information?

71% see Social Media as at least partly important, nearly all other sources are seen as more important.
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3. Which information sources have become more important to you in 

your job over the past years?

For 68% traditional business media online became more important information sources, social media for 49%. 
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Which information sources have become more important to you in 

your job over the past years?

Ten Years Comparison 2011 until 2021:
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4. Please rate the following information sources according to 

whether they provide information which is useful for your 

investment decisions or recommendations.

59% see company websites at least as important, all other sources are seen as less important.
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5. Do you post business or investment information in any of the 

following ways?

If investment professionals write posts two in five prefer social media.
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6. Have you ever read any information posted on a blog or social 

networking site that has prompted you to investigate an issue 

further for your work?

62% of the respondents were prompted by social media to make further investigations on an issue.
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How do you consider the importance of information posted on 

social media in relation to other information sources

(e.g. press releases, presentations etc.)?

Ten Years Comparison 2011 until 2021:
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8. Which of the following social media platforms do you use

(for professional reasons)?

76% of the respondents use the business network platform LinkedIn, 13% none of the mentioned.
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Which of the following social media platforms do you use

(for professional reasons)?

Ten Years Comparison 2011 until 2021:
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9. On which of the following social media platforms would you like 

companies to communicate through?

Three in four respondents (71%) expect companies to communicate via LinkedIn.
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If companies (CEOs, CFOs, IROs) were to use social media 

platforms to engage with the investment community, how likely 

would you use these channels?

Ten Years Comparison 2011 until 2021:
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Do you think that New Media such as blogs and social networking 

sites will play an increasingly important role in investment 

decisions in the future?

Ten Years Comparison 2011 until 2021:
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13. What are reasons why you have not used information from a 

social networking site in your job in the past year or so?

65% of the respondents are sceptical about the relevance, value and reliability of the information.
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15. What is your most frequently used communications medium?

If the respondents donót meet in person, they prefer the dialogue via email.
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ranked from 1 to 4. 1 = most frequently used ... 4 = less frequently used or not used
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Contact

}Patrick Kiss

IR Club

Opõn Schierenholt 9c

22587 Hamburg

Fon: +49 (0) 177 232 000 1

email: mail@irclub.de

www.irclub.de

}ChristophSchlienkamp

DVFA e.V.

MainzerLandstraße47a

60329 Frankfurt am Main

Fon: +49 69 / 50 00 42 30

email: info@dvfa.org

www.dvfa.de



Der Einfluss von Content Creators

in (sozialen) Netzwerken?

Von Influencern, Blasen und Kursraketen

Edda Vogt, Deutsche Börse AG



Fakt

Á Die Fragmentierung der Aufmerksamkeit ist zementiert.

Á Tradierte Rollen in der IR-Kommunikation lösen sich auf.



Drei Typen Privatanleger*innen
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Verschiebung der Rollen
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Blogs



Mission Money, Der Homm, die Geldfrau, Madam Moneypenny, Dirk Elsner, 

Dividendenadel, Finanzrocker, Kapitalmarktexperten, Marc Faber Blog, 

Ökonomenstimme, Oliver Bussmann, Steingarts Morning Briefing, The Finanser, 

WirtschaftsWunder, Bielmeiers Blog, Investors Inside, Flossbach von Storch, 

CitiFirst, Der Bank Blog, Hans-Werner Sinn, Branchendienst, Bullenbrief, Der 

Bernecker Börsenkompass, Frankfurter Börsenbrief, Platow Börse, Small Caps 

Champion (SCC), Cashkurs, Max Otte, Manuel Koch, Gründerszene, Detektor.fm ï

Wirtschaft, BörsenNEWS.de, Finanzfluss, Andy Müller, Banker's Umbrella, Aktien 

mit Kopf, Michael Ferber. Quelle: finanzblognews.de







Kolumnen

Á Ariva.de

Á Onvista.de

Á Finanzen.net

Á Guidants

Á Via dpa-afx

Á éééééé

Quelle: ariva.de



Verschiebung der Rollen



Podcasts

Quelle: podwatch.io
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Twitter



#fintwit



Twitter



Verschiebung der Rollen



Newsletter



Verschiebung der Rollen
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Linkedin



Linkedin



Linkedin



Verschiebung der Rollen



Facebook-Gruppen



Verschiebung der Rollen



Instagram: Timeline, Story, IGTV
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